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LOGO

1.  THE MULTI-COLOR PIXEL MARK PROVIDES A FRESH-
BUT-TECHY PUNCH AND ADOPTS A VIBRANT AND 
YOUTHFUL COLOR SCHEME. 

2. THE DTN ACRONYM SIGNATURE EMBRACES OUR 
SHORTENED NAME AND DUMPS THE LONG VERSION 
WITHOUT APOLOGY.

3. THE TYPEFACE IS CONTEMPORARY AND BOLD, 
YOUNG AND CONFIDENT, FRESH AND TRUSTWORTHY.

4. THE PERIOD AT THE END OF THE LOGO SIGNIFIES 
FINALITY, AS IN “DTN IS THE ONLY SOLUTION NEEDED 
TO REACH THE VISITOR AUDIENCE.” PERIOD.
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PRIMARY LOCKUP 
For general applications including 
marketing  literature, cases studies,  
white papers, training documentation,  
the website, social media channels, and 
company stationery (business cards).

SIGNATURE LOCKUP 
For formal communications such as  
annual reports, invoices, partner logo 
sheets/slides, or other communications  
to audiences who may not yet know DTN. 

SMALL FORMAT LOCKUP 
For use in small formats including publisher 
site footers, email signatures, and other 
situations where space is a concern — likely 
around 100px or one inch wide and smaller.

LOCKUPS
LOGO FILE DOWNLOAD LINK:    BIT.LY/DTN-LOGO

  	 • EPS FILES — VECTOR + CMYK, GOOD FOR PRINT/SIGNAGE 

	 • PNG FILES — RASTER + RGB, GOOD FOR WEB/SCREEN 
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LOCKUPS
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DARK BACKGROUND



5

CLEAR SPACE
Providing ample clear space around the logo will avoid situations  
where the logo elements are confused with neighboring design elements.  
As a rule, be sure that other elements are placed at least the equivalent 
width/height of one “pixel” away from the logo. 
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AaBbCc123
Nexa Light

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Nexa Regular

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Nexa Bold

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Nexa Heavy

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

BRAND TYPE
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AaBbCc123
Nexa Light Italic

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Nexa Regular Italic

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Nexa Bold Italic

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Nexa Heavy Italic

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere. 
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

BRAND TYPE
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AaBbCc123
Roboto Regular (Google font)

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere.  
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Roboto Bold (Google font)

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 

In odio nisi, rutrum et erat ac, auctor posuere.  
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

AaBbCc123
Arial Regular (House font)

QUISQUE DAPIBUS NULLA SEMPER  
VIVERRA FEUGIAT. 
In odio nisi, rutrum et erat ac, auctor posuere.  
Donec in mauris vel tellus elementum porta  
at vel nunc. Sed eget leo varius, ornare.

WEB FONTS
In situations where we’re unable to apply the brand font to our 
communications, use these sans-serif web fonts as an alternative.  
Team members should avoid embellishing their communications  
with fonts and colors outside of the company’s brand guidelines.
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CMYK 100-0-0-0
RGB 0-174-239
HEX #00AEEF

CMYK 30-0-100-0
RGB 191-215-48
HEX #BFD730

CMYK 100-0-20-20
RGB 0-145-72
HEX #0091AC

CMYK 0-0-0-70
RGB 110-110-110
HEX #6E6E6E

CMYK 0-0-0-20
RGB 215-215-215
HEX #333333

CMYK 0-40-100-0
RGB 250-166-26
HEX #FAA61A

LOCKUPS
GRAB THE ADOBE .ASE COLOR SWATCH FILE:    BIT.LY/DTN-LOGO
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BRAND IMAGERY

VISITOR-FOCUSED, NOT BUSINESS-FOCUSED.

AUTHENTIC, NOT STAGED.

RELATABLE, BUT NOT CLICHÉ.
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BRAND IMAGERY

EXPERIENCES, NOT PRODUCTS.

ACTIVE, NOT STATIC.

CAPTIVATING, NOT SNAPSHOTTY.
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THE PIXEL GRAPHIC
The colored “pixel” can be used to tie various design elements  
together in a way that supports the overall brand aesthetic. 

SIMPLEVIEW GRAPHICS
The Simpleview brand, product, and process graphics should be 
incorporated into DTN communications when appropriate — especially  
in situations when we’re highlighting collaboration between DTN and  
the Simpleview team or shared features or integration between DTN  
and Simpleview products. 

Ne vit que aut quiat et que num velendi blamus. Pudi dolum 

rerciist fuga. Ne suntia voluptat. Erum aces con nestintur ma 

de estiur? Ne vit que aut quiat et que num velendi blamus. 

Pudi dolum rerciist fuga. Ne suntia voluptat. Erum aces con 

nestintur ma de estiur?

Pici int volor autatius asim repuda quam es expello raecum 

re velis ipsanis aperiae sendes mos reptate doluptatem fugit 

eos que resto iduciam, ullam corio iur soloris eat. Solorepel 

maximinti dolupie tustiuntium si berferepe nobitiuri 

intotatibea delendamus quaecea dolores edipsa iur, quo 

berro officii ssecat.

Nam autem aditem quae illestet quis eationemodi restem 

aut utatem fuga. Itatur? Qui desciisquo con nimpore dolor 

maxim iduci optaeste voloreium laborero enihil id milicatiam, 

in nissum as qui abo. Lenisciur ad et porestem ventessus 

estet laborem harum fugia nonsequas animilit aut qui unditio 

di occus, consedit, volume iliqui 

optio mod mo to bea simpore, 

et et quos sunt, volorem hillaut 

omnihil itinus et provid que nos 

dolento beaquas qui dipsuntiis 

que commole cusaerspe sam 

rehenis saecepu daerum cum 

et as ant am hilic totatur, 

cus ra sunt ut asime volessu 

ntincimaio que laut alibus, 

velias ma quas dolor si rem exerum, alignatas netur? Qui 

qui adissi ut as aditatatem quodist, od eost aut inisquis 

volut aliam enimaxi moluptas volore velliat ibernam usamus 

dolorpo ratem. 

Num aut ommoluptis ma pa inis 
corem orrovit que officipsunt.

Id ut verum qui quatem vellendellia volorumentis escil imo 

blamus dolupitior as ea volupta tectia ea quam et harum 

quideliqui berum iminvent rest, im rest offici doluptasi sant 

molupti atesciis ilia voluptatin erum et aceatentus a volupta 

tinumet apitiaeri blacculleni dolum ut essum enihit videm 

SUSPENDISSE 
SAGITTIS.
VITAE NUNC RUTRUM 

SUSPENDISSE CONVALLIS
ELIT SED ULTRICES FEUGIAT

SUSPENDISSE 
ELIT SED ULTRICES FEUGIAT

 ELIT SED 
 ULTRICES
 FEUGIAT

SAGITTIS RISUS
DONEC EGESTAS LACUS ORCI

labo. Pa dolorem peribeatem voluptat velia debitatem. Itatis 

repratem voluptatio voluptaqui dit, test et, ne ma volupta 

tusciligenis doluptatem none nossimpost, soluptatur as 

dolestibea si sedigendebis nem ut omnim fugitio nseque 

niet, que num as et voluptat aut et et hicaeror autempos 

aut quae volorro bea ped magnatem eossequo cones accus.

Pro et officius, quiberum quiam alit, ut quaes que 

erruptassi in nimi, que quam, sedigenim cum que sit lam 

voluptae quo inullabo. Quis aut pratisci aliquate nihit, 

ommos essit offici nectin re rerovit fuga. Et acipsa dolor aut 

et ma vel milluptatus. Pro et officius, quiberum quiam alit, ut 

quaes que erruptassi in nimi, que quam, sedigenim cum que 

sit lam voluptae quo inullabo. 

Pici int volor autatius asim repuda quam es expello raecum 

re velis ipsanis aperiae sendes mos reptate doluptatem fugit 

eos que resto iduciam, ullam corio 

iur soloris eat. Solorepel maximinti 

dolupie tustiuntium si berferepe 

nobitiuri intotatibea delendamus 

quaecea dolores edipsa iur, quo 

berro officii ssecat.

Pro et officius, quiberum quiam 

alit, ut quaes que erruptassi in nimi, 

que quam, sedigenim cum que sit 

lam voluptae quo inullabo. Quis aut pratisci aliquate nihit, 

ommos essit offici nectin re rerovit fuga. Et quaes que 

erruptassi in nimi, que quam, sedigenim cum que sit lam 

voluptae quo inullabo. 

Num aut ommoluptis ma pa inis 
corem orrovit que officipsunt.

1
PICI INT VOLOR AUTATIUS ASIM REPUDA 

CONTACT: INTEGER VOLUTPAT, ivolutpap@dtnads.com
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WE’RE “DTN.” 
EMBRACE THE ACRONYM.

Let’s face it; “Destination Travel Network”  
is lengthy, cumbersome, and immemorable.  
Cut to the chase: we’re DTN.

WE’RE ACTIVE, 
NOT PASSIVE.

Active voice is engaging and gives us  
ownership. Instead of “this will run across  
the site,” say “we will run this across the site.” 

WE’RE CASUAL, 
NOT STUFFY.

Our advertisers are down to Earth.  
Replace formalities and niceties with  
a casual and conversational tone.

WE’RE PERSONABLE, 
NOT COPY-AND-PASTE.

Boring, templated emails are a turn-off. 
Personalize your email templates and add  
a flair of humanity to prove you’re not a robot.

WE HAVE VALUE, 
NOT COST-EFFICIENCY.

Words like “affordable” and “cost-efficient” are 
apologetic and dilute the perception of value in  
our product. Talk about value, not discounts.

WE’RE UNIQUE, 
NOT GOOGLE.

We have a unique set of advertising tools that 
reach the visitor market better than anything 
Google has. And that’s worth something.

WE REACH VISITORS, 
WE DON’T SELL CLICKS.

We’re not selling impressions and clicks.  
We’re reaching visitors who are ready to spend. 
That’s our value promise. 

BRAND VOICE
DTN’s brand voice is the purposeful expression of the company’s personality 
with word choice and style that engages the audience and sets the tone for 
interactions with DTN team members. DTN team members are encouraged 
to use the brand voice guidelines in their communications with DMOs and 
advertisers to help strengthen brand sentiment in the market.




